Selling 7 Video Template: Product/Service



Video Title: 
The title of this video should be searchable: think keywords and phrases first. 

Website Page Video Lives on:
Paste the exact link where you intend this video to live on your website 

Who is the talent in this video? 
	The person in this video should be the most knowledgeable in your company of this aspect of your industry and/or the person directly interacting with the customer at this point in the buyer’s journey. 


Teaser:
Why is someone watching this video? And what can we promise they’ll understand after watching? 


Intro:
Why are you sharing this information with them? What makes you credible? What can they expect to see following this? 


Segments: your segments should be reflective of all the information someone needs to know about this topic to make an informed decision. 


What is “product/service?
Describe your product/service as thoroughly as possible. The viewer should understand it with such clarity that they would be able to describe it to someone else.




[bookmark: _7x1by7z74fkv]Who is “product/service” a good fit for?
Explain the traits of customers/prospects that make a good fit for your product/service. Similarly, you should explain who it is NOT a good fit for. Viewers should be able to clearly identify with these traits and exclaim “Yep, that’s me.”








When should I buy “product/service?”
When would the timing be right to purchase the product/service? What needs to happen or be in place to be sure the purchase is timed properly?



Why do I need “product/service?” 
What major solution is this going to provide to the customer/prospect? What are the consequences of NOT obtaining this product/service?






How much does “product/service” cost?
While you might not be able to specify the actual price, you must describe the factors that affect how much the product/service costs. Viewers don’t always need a real number, but they need you to be helpful. Keep this segment concise: anything that isn’t helpful to have in this video should be considered as part of a cost video. 



How do I buy “product/service?”
Explain the steps that the customer/prospect will go through to purchase your product/service. What is the next step and what will the journey look like?





Call-to-action: 
Once someone has watched this video, what would be the next logical step(s) for them to take to move down your buying process? 


Outro: 
	What’s the sentiment you want people to come away with after watching this video? 


Resources: 
IMPACT+ course: Crafting Selling 7 Videos that Convert
Article: The Video 6



