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[bookmark: _gjdgxs]Employee Bio Video Script Outline

When you look around at a majority of business websites, you’ll notice that many have a “Meet the Team” page. Similarly, nearly every customer-facing employee these days has an email signature. These two items serve as a way to learn a name and a face, but do your customers really KNOW your staff? 

Employee bio videos help customers establish a relationship with your staff quicker and stronger than ever. These quick videos can be used anywhere, but you’ll want to be sure to get them in those signatures.

Generally speaking, this video should be 1-2 minutes. Sometimes even less than a minute.

To make a great bio video, you must first begin to answer the questions that customers and prospects truly are curious about and would help them fully develop a bond and familiarity with your employees. Job titles aren’t enough, the viewer should know what they do exactly. What kind of things are important to them and what do they stand for?

[bookmark: _30j0zll]How To Fill Each Segment Out
Each segment in the template has a description underneath which will help you fill it out. It’s best to keep each segment in bullet form (shown in blue). This allows for a full script outline to be assembled based on your responses.

[bookmark: _1fob9te]Need Additional Help?
If you have any questions about how to use this template, feel free to email me at zbasner@impactbnd.com.

Interested in a Video Workshop to teach your staff how to create videos like the Employee Bio? Learn more here.


[bookmark: _3znysh7]#1 Explaining Your Role
Many times, we might think that simply stating a job title is self-explanatory, oftentimes though, the exact opposite is true. Helping the viewer understand exactly what you do, how it applies to them, and therefore understanding how you can be of service to them is crucial. The following questions can be used either as interview questions or an outline for your bio video. 


· What is your role at COMPANY?

· What does that mean/what is your day-to-day like?

· How long have you been in your role/worked in the industry?

· What are the major problems you help your customers with?


#2 Explaining Your Ideals
Although there are tons of people who may be the same role or have the same job as this person. Let’s say sales, for example. Everybody has a different way that they approach their work, what motivates them, and how they value their position. We all see the world differently, and that’s what makes us unique and magnetic. Every question is followed with “why?” because there’s always a deeper level.

· Do you LOVE your job? Why?

· What is the most fulfilling part of your work? Why?

· What is the most important thing that your customers experience with you? Why?


#3 Explaining Your Personal Life
Oftentimes, the things that build the most trust and establish relationship aren’t necessarily related to business. They could be a mutual interest, shared life experience, or just fun things that make us all unique as people. Be sure to include things like this in your interview or outline.

· What do you like to do for fun?

· Tell us about your family. What does family mean to you?

· Are there any fun facts people should know about you?
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